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We seek out innovative global retail

Our trends are global and cross sectors

Trends are a road map to the future



Something strange is happening in retail



Phones 4 U gone overnight



Radio Shack closes 1,000 stores



Traditional sectors are becoming extinct



People love to queue!



Apple iPhone 6 - 10 million sold in 3 days



H&M , Melbourne 2014



Primark, Cologne 2014



Dominique Ansel Bakery, New York



The ‘Cronut’ 2013



The Cookie Shot 2014



Jafflechutes, Melbourne



‘Clicks to Bricks’
Omnichannel innovation from Online brands



Kate Spade Saturday 24 Hour Pop Up Window, New York



Kate Spade Saturday 24 Hour Pop Up Window, New York



Pro Direct Store, London



Pro Direct Store, London



Pro Direct Store, London



Pro Direct Store, London



Pro Direct Store, London



Retail has never been so exciting
or changed so fast...

A New Golden Age of Retail



Galeria Melissa, New York



Galeria Melissa, New York



Galeria Melissa, Covent Garden, London



Galeria Melissa, Covent Garden, London



Galeria Melissa, Covent Garden, London



A Traditional Shoe Shop



A Traditional Shoe Shop



‘The Push for Posh’



H&M Fifth Avenue, New York - largest H&M in the world



H&M Fifth Avenue, New York - largest H&M in the world



Burberry Digital Flagship, Shanghai



Louis Vuitton Townhouse at Selfridges, London



The ‘super expert’ destination flagship



Guerlain Flagship, Champs Elysees Paris



Guerlain Flagship, Champs Elysees Paris



Guerlain Flagship, Champs Elysees Paris



Watches of Switzerland, London Regent Street by Callison



Watches of Switzerland, London Regent Street by Callison



Watches of Switzerland, London Regent Street by Callison



DFS ‘Masters of Fragrance’ Abu Dhabi Airport



DFS ‘Masters of Fragrance’ Abu Dhabi Airport



From distress to destination

The Travel Retail Revolution



My recent Eurostar dining experience



My recent Eurostar dining experience



Distress travel...



Gare du Nord, Paris



...Destination travel



St Pancras International Station, London



The Booking Office at St Pancras Station, London



Kings Cross Station, London



Kings Cross Station, London



Kings Cross Station, London



Plum & Spilt Milk at Kings Cross Station, London



What’s the queue for?



Harry Potter’s Platform 9 3/4 at Kings Cross Station, London



Travel retail is learning from the best
and thinking like the world’s best malls & cities



Heathrow Terminal Two, London June 2014



New Concepts - Harrods Fine Watch Room, Heathrow Terminal Two



Digital Shopfronts at Heathrow Terminal Two



Digital Shopfronts at Heathrow Terminal Two



Digital Storytelling at LAX, Los Angeles



Digital Storytelling at LAX, Los Angeles



Digital Storytelling at World Duty Free, Heathrow Terminal Two



The Gorgeous Kitchen, Heathrow Terminal Two



The Gorgeous Kitchen, Heathrow Terminal Two



The Wonder Tree, Heathrow Terminal Two



The Wonder Tree, Heathrow Terminal Two



Yo Sushi, Heathrow Terminal Two



The Perfectionists Cafe, Heathrow Terminal Two



The Perfectionists Cafe, Heathrow Terminal Two



The Chin Chin Laboratorists, Camden Market London



The Chin Chin Laboratorists, Camden Market London



The Street Food Revolution



Shake Shack, Madison Square New York



Shake Shack, Abu Dhabi



Nottcutts Garden Centre, Nottingham UK



Nottcutts Garden Centre, Nottingham UK



Three ways to learn from the best:

Storytelling
Pop Ups

Personalisation



1. Storytelling for all the senses



Nespresso, Worldwide



Nespresso, London



Nespresso, Paris



Nespresso, Paris



Sephora Fragrance Bar, China



The Whisky Shop, London



The Whisky Shop, London



Bombay Sapphire



The Bombay Sapphire Distillery, Laverstoke Mill, UK



The Bombay Sapphire Distillery, Laverstoke Mill, UK



2. The Pop Up Phenomenon



Prada Oasis & Juice Bar, Doha



Prada Oasis & Juice Bar, Doha



Aesop Pop Up at The Invisible Dog, Brooklyn



Aesop Pop Up at Merci, Paris



Jameson Live Cooperage, Brooklyn By Contagious Design



Jameson Live Cooperage, Brooklyn By Contagious Design



Pop Ups better than the Permanent?



Longchamp Flagship, Regent Street



Longchamp Pop Up, Paris



Chanel at Debenhams, London



Chanel 2012 Pop Up, Covent Garden London



Chanel Pop Up Kiosk, London Heathrow Airport



Anya Hindmarch, London



Anya Hindmarch Mini Mart Pop Up, London



Anya Hindmarch Mini Mart Pop Up, London



Anya Hindmarch Mini Mart Pop Up, London



Mulberry Loves Craft Tent, Wilderness Festival August 2014



Mulberry Loves Craft Tent, Wilderness Festival August 2014



Mulberry Loves Craft Tent, Wilderness Festival August 2014



3. Make it Personal



Will 3D Printing spell the end of retail?



Normal Factory, New York



Normal Factory, New York



Normal Factory, New York



Undercover Lab at Hutspot, Amsterdam



Undercover Lab at Hutspot, Amsterdam



Undercover Lab at Hutspot, Amsterdam



Nixon, Paris



Nixon, Paris



Nixon, Paris



Burberry Beauty Box ‘Mix & Match Bar, Covent Garden



Burberry Beauty Box, Covent Garden



Burberry Beauty Box, Covent Garden



Birchbox Flagship, New York



Birchbox Flagship, New York



And Finally...



Nespresso ‘Coffee Portraits’, Amsterdam



Nespresso ‘Coffee Portraits’, Amsterdam



In Summary...

Travel retail is learning from the best

Posh is the baseline benchmark 

Tell stories with all the senses

Personalisation transforms products

Get creative and have fun!



Thank you for listening!

matthew@echochamber.com


